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With adjustable features and
intuitive designs, our safety
helmets ensure a snug and

secure fit, allowing welders to

focus on their craft with
confidence and ease.

DISCOVER THE
EUROX ADVANTAGE
EXPERIENCE IN HEAD
DIFFERENCE: PROTECTION...

Experience the Eurox difference H EA D

with our Head Protection

Eurox’'s head protection garments are garments, where safety meets
meticulously crafted with the highest style and innovation. Step into a
standards of craftsmanship and world of advanced protection

quality. with Eurox today.
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OPTIMIZED FOR
COMFORT AND
FLEXIBILITY:
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At Eurox, we understand that comfort is
essential for productivity and safety in
welding operations.

That's why our head protections are
meticulously crafted to blend style with
security. Our stylish range of safety helmets
is approved to EN397 standards and
comes in a variety of colors to suit your
preferences.

SUPERIOR QUALITY,
UNMATCHED
DURABILITY:

Our products undergo rigorous testing
to meet or exceed industry standards,
guaranteeing reliability and peace of
mind in the most challenging
environments.
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Eurox stands at the forefront of
safety helmet innovation,
offering a comprehensive
range of premium-quality
safety helmets tailored to
meet the exacting demands of
all industries.

With a steadfast commitment
to excellence and safety, Eurox
delivers unrivalled protection
and performance everytime.
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At Eurox, we're committed to pushing the
boundaries of innovation in head
protection.

We're constantly exploring new trends and
opportunities to enhance our products,
from developing helmet covers that allow
users to express their personal style to
incorporating advanced technologies like
augmented reality and health monitoring
features

BACKED BY EXPERTISE
AND INNOVATION:

In line with our commitment to
sustainability, we're also exploring the use
of biodegradable helmets made from
sustainable materials, appealing to both
environmental consciousness and
consumer preferences
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